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OUR BRAND GUIDELINES
AND HOW TO USE THEM
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The professional body for people working in automotive since 1920

The IMl is, and has been, the professional body for all individuals working and studying in the motor
industry, and the authoritative voice of the sector for over 100 years.

We're proud to be transforming the automotive industry by setting, upholding and promoting professional
standards - driving skills acquisition, establishing clearer career paths, and boosting public confidence.

Our vision is to build a skilled, adaptable, diverse and professional international automotive workforce.

Our mission is to provide our members with the skills and professional recognition to achieve their career
ambitions.

Our focus is to support automotive professionals to be the best they can be across the globe.

This guide will help to build our brand through clear, consistent communications that engages and
informs. If you have any queries relating to how to use our brand guidelines or would like to request
versions of our logos or approved imagery, please email the marketing department who will be pleased

to help:

marcommsinbox@theimi.org.uk
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IMI Logo

From 2021, this logo — which pays
homage to the IMI's formation —is the
only logo that should be used.

There are three variants of the
Milestone Logo: Stacked, Linear and
Monogram.

Where space permits the Linear
version (with strapline) should be the
primary choice but the Stacked
version should always be considered
and applied if design warrants.

The monogram should only be used
as an endorsement on badges,
certificates or items of merchandise.

Linear version

IMI INSTITUTE orF tHE
MOTOR INDUSTRY

EST? 1920

Minimum size

IMI INSTITUTE oF ee
MOTOR INDUSTRY

ESTr 1930

Stacked version

IMI

EST? 1920

INSTITUTE
OFTHEMOTOR
INDUSTRY

Minimum size

IMI

ESTE 1920

INSTITUTE
=2:MOTOR
INDUSTRY

T7e navrmunsze o e
Siaoked veysian of fiogo
s D il

Monogram

IMI

EST?1920

Minimum size

IMI

ST 920

The nrwnnunsze

o'te noxogyam
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Logo Application

To protect the logo’s integrity and of < g.‘{
consistency, please adhere to the \1\)1?‘:\0\)51
following. “\\5“ 10&1\

o}

Never rotate the logo

IMI INSTITUTE oF tHe
MOTOR INDUSTRY

EST? 1920

Do not place the logo
in a frame or box

INSTITUTE oF THE
MOTOR INDUSTRY

Never isolate the word mark

IMI INSTITUTE or e
MOTOR INDUSTRY

ESTe 1920

Never distort the logo

I MI INSTITUTE oF THe
MOTOR INDUSTRY

ESTu 1997

AWARDS2020

Do not place elements
in the safe area

IMI

EST 1920

INSTITUTE orF Tre
MOTOR INDUSTRY

Never add extra space, break up logo
elements or interchange logo elements

IM

EsTe 1920

INSTITUTE oF THE
MOTOR INDUSTRY

Never use the logo in colours

outside the palette

Do not place logo on imagery
containing lots of detail

OTOR INDUSTRY

MI NSTITUTE oF tHe

ESTe 1920

Never add drop shadows
or any such effects
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Using the IMI Logo Clear space Clear space Clear space
(Linear version) (Stacked version) (Monogram)
The Milestone logo can be positioned

in any corner but ideally top left. There
should always be a minimum clear
space of one ‘M’ cap height but more

should be allocated if space permits
(see positioning illustrations). The ‘M’ I M I LTSI(I;RUTSSG?;RY I M I I M I

cap height is the same as that of the ‘M’

from the ‘IMI’ logo. Eqr. 1920 EST? 1920 EST? 1920
INSTITUTE
. *nMOTOR
Monogram version appears on INDUSTRY
continuation sheet only.
Positioning Positioning Positioning
(Linear version) (Stacked version) (Monogram)
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Using the IMI Logo Colour logo

There are a number of different
versions of the logo, to give versatility
and flexibility, depending on usage and

:f;:fsrlflﬂf;’ihieﬂegf'hr:leai:ﬁsib.e I M I INSTITUTE oF e
MOTOR INDUSTRY

level of contrast and is legible when
applied to a background.
EST? 1920

Whiteout

IMI INSTITUTE oF tHe

MOTOR INDUSTRY

E5Te 1920

Mono

IMI INSTITUTE oF the
MOTOR INDUSTRY

E&TE 1520
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Our Colour Palette

Our palette echoes our brand. Bright,
clean, vibrant colours underpinned with a
more corporate core. The balance
between is essential to attracting our
target audience.

Primary Blue Secondary Grey
Pantone 547c RGB Pantone 5507c

0 59 76 CMYK 100 RGB 157 174 171
55 45 45 Hex CMYK 45 25305
#004051 Hex #96A7A8

Accent colours

Interactive Cyan

Autocity Yellow

Motorpro Yellow

Pantone 3115¢ Pantone 123c Pantone 3955c

RGB 47 186 211 RGB 254 20123 RGB 244 230 0

CMYK700200 CMYK 022900 CMYK100950
Hex #28B8CE Hex #FEC91D Hex #FEEDOO
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Our Font Proxima Nova Light
a5 smariness and lrty in tune wih abcdefghijkimnopqrstuvwxyz
the contemporary feel of our brand. ABCDEFGHIJKLMNOPQRSTUVWXYZ 0123456789 ?

1&@‘"“"%*~#$£€¢/()().,

Proxima Nova Regular

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 0123456789 ?
r&@‘“’"“”%*"#$e€e¢/(){}).,

Proxima Nova Semibold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 0123456789
21&@“"“”"%*r"#g$E€e¢/(){]).,

Proxima Nova Bold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 0123456789
l1&@“"“”"%* "t S$E£E€¢/()[{).,

Font Usage Headings / Top Level Messaging

Proxima Nova Bold

Subheadings / Pull Out Quotes

Proxima Nova Bold

Body copy / Captions
Proxima Nova Regular / Proxima Nova Light
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Substitute Font Arial Regular

Wh ible, Proxima N ..

should be used. However,in abcdefghijklmnopqgrstuvwxyz

circumstances where this isn’t

vallable. such os in Mictosoft Office, ABCDEFGHIJKLMNOPQRSTUVWXYZ 0123456789 ?
Powerpoint and Word documents, | & @ L0 oun % * A # $ £ ;€ C / ( ) { }

then the substitute font Arial should be ' .. ot

used. abcdefghijklmnopqgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 2?2 !1& @ ‘'"“" % *n"n# S E£€¢/(){)}

Arial Nova

abcdefghijklmnopqgrstvuwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
012345678921 &@ ““"%*"#$£€¢ /(){}.,

M !
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Our Iconography

Icons can play a key role in illustrating
key facts or messages. Icons should be
clean and simple, rather than detailed or
layered, complementing our
contemporary visual language.

If you need icons, visit www.flaticon.com

INSTITUTE oF tHe
MOTOR INDUSTRY
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Our Photography

Our imagery should have a natural and
believable style, nothing should feel
posed or contrived. We should always
feel we are observing a natural scene,
not a show being performed. Where
possible our images should show young
people - they are the future of our
business, project forward thinking and
are more relatable to our core audience.
Colour imagery should be used and,
ideally, be shot in natural daylight.

Black and white images should be kept
to a minimum and only used if deemed
necessary or appropriate. The IMI has a
large, approved bank of images covering
all areas of the motor industry that should
be used for all material produced. To
obtain access to this library, please
contact the Marketing Department on
marcommsinbox@theimi.org.uk.

If a campaign requires a new photoshoot,
please ensure that you liaise with the
Marketing Department and have the brief
approved.
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Advertising

INSTITUTE o= == INSTITUTE o= ==
IM’ HOTOR INDULTRY IM’ HOTOR INDULTRY

LIGHT VEHICLE AND ADVANCED DRIVER . WHY BECOME AN IMI APPROVED CENTRE? .
ASSISTANCE SYSTEMS QUALIFICATIONS

Erurs indewiry relevance Iy cqoppeng pou et wis
ettt e BT § OV o hie s

Their IME ofers Lovel 1 light sehicle and Lesel 1, 2 o sty sebeaad in the ewniving sUSorRoEve

& 3 ADAS qualifcations Wirrt growing market demand ‘o e e mire s o
T CAT SETYRDE BN L sEcine vt by
bt ] | Aerdsd i1 Ligh Whiedie Martetdacs Hetvmring Twe BT mek-neudy irtmenational guabfes

e P wlihod 10 [N b8 Svaidlde & e +Flad @ Conintas o mnbsinabdrty afforts. oy preparng prolevdonai sho o supsori
3 1 e transporialon oo

W, ] B W W (AT T Lar T ITee [ Ogp Sli=Ch the fraralicn to che

M bvdnematine v | Saard v A0A% Amsrrwern Opan new sconomic opportusities By offering ipecisbsmt course, sorcthops

TR orecboeL. e v cormufing serncet rrisled 3o UV, lapping infn a repkcy eepacsabng markerd
ALY aed Fae mps m dofursy e e sAr—tw sl mThEsn bor casos e 10
1 hateatate Level 2 Awee i ADAS Csasaton Iisnkirn] o LY ooy o or o irw 1 B beneliting the
ISR 1o L RS N TEE TG D s Ay s oreerad guaihy of sdocason ard erhancong the eameng sapenence for yuden

M ibpeatinnad | evel T Saaed b Domgraniosy M libyiry asd Bes i alweg SO0 oA
gy

O gyt spoecadch 10 TVET edacation g oS the 1T | sy
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Factsheets

Vacancy Rate Trackes

ADAS Development Solutions

'HI - - .
Toug S g g g A ey AT Doditc gmoney g s OB
- - wha Wi P e L e R e
laliell wosrrd o med F SolsSmiie

L =T = I ]

CPD Framewora - ADAS

Biling i oo el ol - gt bl By v pemlieny o sves FT (0 Paee peae Cpomi

mﬁ 8 s

thp e, ong.uk
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Example Covers

n INSTITUTE o« May 2024
'M INSTITUTE oe 1es IMI HOTGRINDU;TRY

MOTOR INDUSTRY

e g

Automotive Labour Market Briefing
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Our Visual Style in Action Stationery and corporate literature
The main principals behind our style are:

- Use of a restricted colour palette to
create bright, bold, elegant designs. |IM | INSTITUTE cerue

MOTOR INDUSTRY

Instute o the: Mo Inzustry
l M INSTITUTE wr e a
MOTOR INDUSTRY

- Use of iconography and infographics to
make text heavy collateral more visually
appealing and interesting.

Download document templates here

Yaliz Osman

[S— -
ALAN SMITH LT FPTSRT P TR —— A —
Cert Et WINI NSOE NIRTE L.

Lead Extenal esifier Lingin anc Srith Exst S

([T T

m7 asthe_INI e
® theimi
@ sheiminnsb S L R N e § B

5 Fanshaws, ENirkenden, Heinie B i b Rl el

P it b e e el ey e e e

Cover Title

menes [[L.g TomoTon

TR R A EE S R AL PSR T S RS S E T,

A company Imited by guarantee. Regitered n England No 225180, A ———

b e e e el e o B e e Poreess el ey B0
_ T ——
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Digital PTG e e Sy
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The professional body for
people in automotive

.

Laoking 10 progres:
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IMI| [echS

EST? 1920
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Displaying your credentials

Here are common examples of where your business
might use the IMl logo. As illustrated here, please
ensure that the IMI logo is secondary to your
company logo to avoid misrepresentation.

Our Qualifications E

==

Letterhead

%) AB AUTOCARE

AB Autocare Ltd TEL 444 (0)20 123 4567 +44
123 The Street FAX (0)20 123 4567
Town Name EMAIL name @abautocare.co.uk
County, Postcode WEB  www.abautocare.co.uk

ComplimentSlip

WITH COMPLIMENTS @ AE A UTDCAR E

AB Autocare Ltd ~ TEL  +44 (0)20 123 4567 +44.
123 The Street FAX (0)20 123 4567
Town Name EMAIL name@abautocare.co.uk
County, Postcode  WEB www.abautocare.co.uk

l_ITIJ TechSafe

Business Card

%) AB AUTOCARE

Name Surname
Founder

TEL  +44 (0)20 123 4567 +44
FAX (020 123 4567

|"‘."| TechSafe L pemeabauocare ok [] Techsafe




INSTITUTE OF THE MOTOR INDUSTRY

INSTITUTE oF tHe
MOTOR INDUSTRY

IMI TechSafe Logo

There is one version of the IMI TechSafe logo, This logo
can be used to promote the TechSafe standard when
applied to any relevant product or service, including but
not limited to, ADAS, Electric and Autonomous Vehicles.
IMI partners can use this logo to promote TechSafe
approved products and services but must seek prior
approval and adhere to the guidelines as follows.

MILESTONE LOGO

Linear

afe

IMI| Jech€

EST? 1920

There should always be a minimum clear space of one ‘M’ cap height but more should
be allocated if space permits (see positioning illustrations). The ‘M’ cap height is the
same as that of the ‘M’ from the ‘IMI’ logo.

Minimum size

MI| TechSafe

EsTr 1920

Clear space (Linear version)

IMI| TechSafe

EsTr R340
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Using the TechSafe Logo

There are a number of different versions

of the logo to give versatility and flexibility
depending on usage and backgrounds.

A general rule us to always ensure the logo
has a sensible level of contrast and

is legible when applied to a background.

Colour Logo

IMI| TechSafe

EST? 1920

Secondary colour usage

Mono

Whiteout

IMI

EST2 1920

IMI

ESTE 1920

TechSafe

TechSafe
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The IMI Logo: Rules relating

to its usage hsaﬁe

To protect the logo’s integrity and C
consistency, please adhere to the Te
following. \\A\

s.s‘“-“ﬁ

Never rotate the logo

IMI| TechSafe

ESTE1920

Do notplace the logo
in a frame or box

TechSafe

Neverisolate the word mark

M| TechSafe

EsTH1920

IMI| TechSafe

ESTR 1920

Never distort the logo Never change the colour

of any partof the logo

MI| TechSafe

ESTH1920

AWARDS2020

Do notplace elements

Do notplace logo on imagery
in the safe area containing lots of detail

IMI

: Ml||TechSafg
lechSafe e

Never add extra space, break up logo
elements orinterchange logo elements

Never add drop shadows
or any such effects
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Diversity
Task Force

IMI

EST? 1920
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The Diversity Taskforce Logo
Both content streams have a unique
logo which has been created
specifically for this purpose. Please
use it in place of the original logos.

Original logo

Irlllllllllllllll

LlMI.I

EST? 1920

Diversity
Task Force
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The Insights Logo Insights by IMI Logo
Both content streams have a unique
logo which has been created
specifically for this purpose. Please
use it in place of the original logos.

| INSIGHTS BY

IMI J Diversity

Task Force

INSIGHTS BY

IMI | INSTITUTE oF rie
MOTOR INDUSTRY

EST? 1920
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Logo Safe Area

Use the M of the IMI wordmark to
measure the safe space around the
edge of each logo.

Using the Insights Logo

The logos should always be used as
white versions on the dark
background in the first instance. These
versions are secondary preference.

EST® 1920

INSIGHTS BY
INSTITUTE cr 1
MOTOR INDUSTRY

M

INSIGHTS BY
INSTITUTE oFthE
MOTOR INDUSTRY

M

M

| ~ INSIGHTS BY

Task Force

IM| | Diversity
el g )

I INSIGHTS BY
. Diversity
L. .| Task Force
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Colour Palette

The Insights by IMI palette is
made up of our core IMI
colours with some additional
accent colours.

Automotive Content
utilises predominantly the
blues in the palette, with
the remaining colours
used sparingly either for
arrows or within charts and
graphs.

ED&I Content utilises
predominantly the yellows
and orange in the palette,
with the remaining colours
used sparingly either for
arrows or within charts and
graphs.

IMI DARK BLUE

#004052

(€5C ) Y:45 Ki43

R:0 G:64 B:82

IMI GOLDEN YELLOW

#FFC92E
C:0 M:23 Y:86 K:0
R:255 G:201 B:46

COLOUR

#FAB5BO
C:0 M:39 Y:24 K:40
R:0 G:64 B:82

IMI ROYAL BLUE

#2445CC
C:90 M:73 Y:0 K:0
R:36 G:69 B: 204

IMI NEON YELLOW

#E8F200
C:18 M:0 Y:92 K:0
R:0 G:232 B: 242

COLOUR

#94A6A6

C:46 M:25 VY:31 K:6
R:148 G:166 B:166
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Automotive Content
utilises predominantly the
blues in the palette, with
the remaining colours
used sparingly either for
arrows or within charts and
graphs.

IMI DARK BLUE
#004052

C:96 M:60 Y:45 K:43
R:0 G:64 B:82

IMI ROYAL BLUE

#2445CC
C:90 M:73 Y:0 K:0O
R:36 G:69 B: 204

COLOUR

INSTITUTE oF tHe
MOTOR INDUSTRY
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ED&I Content utilises
predominantly the yellows
and orange in the palette,
with the remaining colours
used sparingly either for
arrows or within charts and
graphs.

IMI GOLDEN YELLOW

#FFC92E
C:0 M:23 V:86 K:0
R:255 G:201 B:46

IMI NEON YELLOW

#E8F200
C:18 M:0 Y:92 K:0
R:0 G:232 B: 242

COLOUR

HOLAEAG
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Our Font
Typefaces have been chosen with accessibility in mind.

Work Sans is used for body copy, headlines and pull-out quotes. It
features a modern, clean design and is a free, open-sourced typeface,
available to download from Google Fonts or Adobe Fonts. The Regular
weight and others in the middle of the family are optimised for on-screen
text usage at medium-sizes (14px-48px) and can also be used in print
design.

Recent Grotesk is a condensed typeface that may be used for figures,
and in the header and footer of the document. It is available from Adobe
Fonts. If Recent Grotesk is unavailable, the typeface Anton can be used
as it is a open source, free to use font available from Google Fonts.

Layout

Considered visual hierarchy and layout is essential for effective
communication. Ensure there’s plenty of white space, variance in copy
size and clear sections.

Automoti
Automot

AUutomo

: '31,"4 ,5 '667,8
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Our Font

Recent Grotesk is a condensed typeface that
may be used for figures, and in the header and
footer of the document Itis available from
Adobe Fonts. IfRecentGrotesk is unavailable,
the typeface Anton can be used asitisa open
source, free 1o use fontavailable from Google
fonts.

REGULAR
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Photography

Imagery focusses on individuals in the workplace,
featuring a diverse range of people. Images should be
high enough quality to not appear pixelated.
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Example Covers

The cover is split ito sections,
with imagery covering most
of the page. A header banner
is always used and always
the same depth, holding the
logo and content theme. The
colours can be changed for
other shades within the
relevant palette (blues for
Automotive, Yellows/Oranges
for ED&I) provided the copy
contrasts at an AA+
accessibility rating.

MOTOR IMOUSTRY

T e FUTURE SKILLS REQUIRMENTS

Top ten drivers for skills
change in UK Automotive
in the next two years

AUTOMOTIVE

INSIGHTS BY

LM st DRIVING TOWARDS INCLUSION
e ask Force

ED&I

An Analysis of Diversity
Metrics in the UK
Automotive Sector
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03- Decade of
. growth in

e manufacturing

Impact Action
s - Lounch perception campaign
0 challenge misconceptons
g it
e secor cspecily i
Coree changrs.
Weering the recrutment poo
rSereg oot o
ot sectors et s e
o s
. Tranfers and ecucatonal

etraiing progee
Sorpent e waniions.

The UK automative sector s a vital companent of
the country's economy, contributing significantly to
employment and h. As the industry
moves forward, tis rucal to identify and address.
the key drivers that will shape the kil landscape in
the future. This report aims to outline the snort-term
t0p ten key drivers for skils in the UK automotive.

sector and provide insights into their implications
for the workforce,

The identified drivers reflect the dynarmic nature of
the Industry and encompass a wide range of factors.
Driver 1 highlights the Issue of vacancies, indicating
potential challenges in fling crucia roles within the.
Sector. Driver 2 emphasizes the need for a technically
skiled workforce capable of meeting the future
demands of the automotive industry.

“The report acknowledges the decade of growth in
manufacturing, highiighted by Driver 3, recognising.
the Increased need for skilled workers to support
this expansion. Driver 4 underscores the importance
of diversity in the sector, dentifying the lack there
of as a challenge that must be addressed to foster
Inclusivity and tap Into a broader talent pacl,

Driver 5 draws attention to the significance of customer
service and soft skills, acknowledging the role they play in
creating a positive customer experience. Meanwhile, Driver 6
highlights the growing emphasis on green

Issue/challenge/change
UK carprociuction experienced aremarkable

surge in April 2023, soaring by an impressive 9.9%
compared to the previous year, reaching a total of
66,527 units. This surge was largely fuelled by the
srengthening exports o Europe, marking 2 posiive
trend for the industry. Notably, the production
ofslcrcvaicissowinessd a st
increase durmg[ms period as supply ch:

shortages, particularly pertaining to semwmndunors,
(on(mued 1o alleviate.

The export figures exhibited a remarkable jump of
14.7% 10 reach 54,820 units, with an astounding 82.4%
of these vehicles destined for international markets
Among the global destinations, the European Union
remained the dominant market, accounting for 58.4%
of all exports. Following closely were the United States,
China, and Australia, showcasing the widespread appeal
of Uk-made cars across diverse regions

British car manufacturers showcased their commitment
to sustainability by steadlly increasing the production of
hybrid, plug-in hybrid, and battery electric venicles. The
combined volumes of these environmentally friendly
models witnessed an astonishing 56.2% rise in April
constituting & substantial portion of the  overall
production at 37.7%.

“This encouraging upswing in car production and
exports, along with the growing emphasis on
electric and hybrid vehicles, signals a promising
wajectory for the UK automotive industry. As supply
chain challenges gradually subside, the industry is
poised to continue its positive momentum, meeting
both domestic and global demand while embracing
sustainable mobiliy solutions.

Impact and implications
for skills

‘The robust drive in UK production has not only

Gecade. Specifcally, the Manufacture of Electrical
and Electronic Equipment for Motor Vehicles has
witnessed an impressive 38% growth in employment
Guring this period, This surge can be attributed to
the rising demand for electric and hybrid vehicles,
which require a greater number of elecirical and
electronic components compared to traditional
internal combustion engine veicles, Cansequently,
the need for skiled workers in these fieds has risen
substanially.

‘The increase in jobs has also corresponded
with the growth of specific occupations within
the automotive industry.

Sector Action

To effectively address these challenges and mitigate
their impact, the automotive sector can embark

on several positive initiatives. One crucial aspect
involves attracting individuals to the sector and
changing negative perceptons. The I (intitute
of the Motor Industry) has taken a proactive step in
<his direction by launching a perception campaign
This campaign aims to challenge commonly held
misconceptons about the automative Industry a5
a potential career choice. It specifically targets key
occupations and specifc geographical areas, with
the intention of dispelling preconceived notions
such as the industry being solely for men or having
a dirty working environment. Importantly, this
campaign also focuses on airacting mid-career
changers, recognising the value of diverse talent
from different professional backgrounds

Another ita strategy involves widening the
recruitment pool by seeking candidates from

other sectors with similar transferable skils, This
presents an excellent opportunity for employers

o consider individuals who may need retraining

or bridging training anc qualiications. Trainers and
educational insttutions can play a significant role
in providing the necessary programs and support
o faciltate this ransition. By embracing individuals

from diverse backgrounds and industries, the sector

cantap into a broader talent pool and bring in fresh
perspectives and expertise.

The industry is poised
to continue its positive
momentum, meeting
both domestic and
global demand while
embracing sustainable
mobility solutions.

Sector Action

Investin Training and Education: Given the

increasing de
it

invest in training and education programs

that focus on developing skills related t

industry’s evolving
Address Job Vacancies: While aut ive
manufacturing may not be experiencing
the

automotive retail it is es

the err trends and take proactive
measures to address any potential gaps.
This could involve promoting the industry
as an attractive career (hm(g offerir
competit ag
highiighting opportunities for career growt
and development.
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last year. We must confront these challenges
head-on to ensure a steady supply of qualified
technicians in the electric vehicle real

Whenit comes to ADAS qualifications, we are stil
in the early stages. As of the end of 2022, there
were only 3,000 ADAS-qualified technicians in the
UK, number that highlights a significant skills

gap. Considering the increasing number of vehicles
equipped with level 2 autonomy, the shortage
becomes more evident, Currently, we face a gap of

approximately 3,000 to 9,000 technicians to meet
the demand. By 2023, we estimate a requirement of
26,000 ADAS-trained technicians, a number that will
further rise to 39,000 by 2024. Closing this gap.

erucial to ensure the safe and effi
ADAS technologies into our roadways.

lent integration of

Forecast gap between predicted cars with level 2 autonomy on
UK roads and the number of ADAS qualified technicians
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sformation: With
the increased demand for programmers,
software developers, and IT professionals
the sector should embrace digital
transformation and invest in technologies

manufacturing processe:

analytics, and loT solutions

operations and remain compet
olving automotive landscape.

Promote Career Advancement and
Upskilling: To retain and attract
the sector should create a culture uf

ntinuous learning and professional

elopment. This can be achieved
ing opportunities for car

advancement, providing training programs
and supporting employees in acquiring new
skills and certifications related to emerging
technologi
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The There’s More to Motor

A change in the perception of the automotive industry is
necessary to attract new talent to a sector that needs to fill
vacancies and close skills gaps. The IMI is working hard to
challenge negative perceptions with our ground breaking
There’s More to Motor campaign. Using a highly-targeted,
regional digital media strategy to reach a wider and untapped
talent pool, the campaign aims to:

1.Challenge the misconceptions of the automotive industry
2.Champion the industryand drive recruitment and change

3. Start filling vacancies and skills gaps

THERE'S .11/ TOMOTOR

SOCIAL MEDIA CHEAT SHEET
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Tone of Voice
Here are some principles to bear in
mind about the IMI's tone of voice:

Positive, constructive, focused on solutions

If the IMI were a person, you’d want to hang out with them. They’d be someone who’s got answers and
brings good energy, not a moaner. That personality should be reflected in the tone of our content.

Real
The IMI understands what its members care about. We're in touch with the real world. So we speak in
everyday conversational language, cutting out jargon and waffle.

Technically excellent
We know our stuff. And we know what’s coming next, too. When details are required, we provide them
— but in language that’s accessible.

Modern and forward-looking

The IMI celebrates its centenary in 2020. This is a chance for us to renew our relevance in a sector
that’s changing fast. We honour our heritage but our focus is on the future.

Digital

Commerce and communication is going digital. So is the IMI. We should think about our tone and
choice of words in this context: for example, we’ll generally talk about ‘the automotive sector’ rather
than ‘the motor industry’ because the former ranks much more highly in terms of search volumes.
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IMI Hashtags

A collection of hashtags have been created # I M I Co m m u n ity

to use across all social platforms and
relevant media to help categorize and track
content.

#MoreToMotor

#ProudToBelMI
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Our Contacts

For any questions relating to the guidelines, please contact
the marketing department.

marcommsinbox@theimi.org.uk



